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Abstract 

Globalization has significantly reshaped the fashion industry, influencing everything from supply chains to cultural exchange. This paper 

explores the multifaceted impact of globalization on the fashion industry, analyzing the shifts in production, distribution, cultural diversity, 

and market dynamics. Globalization has enabled brands to access cheaper labour markets, resulting in the rise of fast fashion and a more 

efficient global supply chain. However, these changes have brought ethical concerns, including labour exploitation and environmental 

degradation. The cultural exchange facilitated by globalization has also introduced diversity into fashion, blending elements from different 

regions to create innovative and inclusive designs. Yet, it has also sparked debates over cultural appropriation and respect for cultural 

symbols. Additionally, the rapid spread of digital platforms and e-commerce has allowed fashion to become a truly global phenomenon, with 

trends and designs being disseminated across borders in real-time. This paper traces the historical context of globalization in fashion, 

explores the rise of global supply chains, examines the cross-cultural exchange in fashion, and assesses the challenges and opportunities that 

globalization presents for sustainability and ethical practices in the industry. The conclusion emphasizes the need for a more equitable and 

sustainable global fashion system, recognizing that globalization, while beneficial in many respects, requires a balanced approach to ensure 

that both economic growth and social responsibility are prioritized in the future of fashion. 
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Introduction 

The fashion industry, a dynamic and ever-evolving realm, 

has undergone a radical transformation in recent decades, 

largely driven by the pervasive forces of globalization. Once 

characterized by localized production and regional trends, 

fashion has blossomed into a complex global network, 

connecting designers in Paris with manufacturers in 

Bangladesh, consumers in New York with textile producers 

in India. This intricate web of interconnectedness, fostered 

by technological advancements, reduced trade barriers, and 

shifting consumer behaviours, has profoundly reshaped 

every facet of the industry, from design and production to 

marketing and consumption (Gereffi & Frederick, 2010) [7]. 

This review will explore the multifaceted impact of 

globalization on the fashion industry, examining its 

influence on supply chains, labor practices, consumer 

culture, and sustainability, while also highlighting the 

inherent challenges and opportunities that have emerged 

from this seismic shift. 

Historically, fashion operated on a more geographically 

contained model. Production often occurred in close 

proximity to consumption centers, and trends disseminated 

at a slower pace, filtered through local media and word-of-

mouth. The advent of globalization, however, dismantled 

these traditional boundaries. The dismantling of trade 

barriers through agreements like the World Trade 

Organization (WTO) and regional trade blocs facilitated the 

free flow of goods and capital across borders (Bair & 

Gereffi, 2003) [1]. Simultaneously, advancements in 

transportation and communication technologies - from 

container shipping to the internet - drastically reduced the 

time and cost associated with global trade, making it 

economically viable to source materials, manufacture 

garments, and distribute products on an international scale 

(Dickerson, 1999) [4]. This confluence of factors set the stage 

for the dramatic globalization of the fashion industry, 

transforming it into a truly globalized phenomenon. 

One of the most significant impacts of globalization has 

been the radical restructuring of fashion's supply chains. 

The traditional linear model of design-to-retail has been 

replaced by complex global value chains, where different 

stages of production are geographically dispersed across 

various countries (Gereffi, 1999) [6]. Designers in established 

fashion capitals may sketch designs that are then sent to 

pattern makers in another country, fabrics sourced from a 

third, and garments assembled in yet another, often in 

developing nations where labor costs are significantly 

lower. This "race to the bottom" in terms of production costs 

has led to the proliferation of fast fashion, characterized by 

rapid trend cycles, high volume production, and affordable 

prices for consumers (Joy et al., 2012) [8]. While this has 

democratized fashion, making it accessible to a broader 

demographic, it has also raised serious ethical concerns 

regarding labor exploitation, particularly in countries with 
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lax labor laws and weak enforcement mechanisms (Clean 

Clothes Campaign, 2017) [3]. 

Beyond production, globalization has also profoundly 

influenced consumer culture and demand within the fashion 

industry. The instantaneous dissemination of trends through 

social media, fashion blogs, and global advertising 

campaigns has created a hyper-aware and perpetually 

stimulated consumer base (Kawamura, 2005) [9]. Consumers 

are now exposed to a constant barrage of new styles and 

collections, accelerating the demand for novelty and 

contributing to the rapid obsolescence of garments. This 

phenomenon, often termed "trend democratization," means 

that styles once exclusive to high fashion runways quickly 

trickle down to mass-market retailers, blurring the lines 

between haute couture and everyday wear. Furthermore, the 

rise of e-commerce has further amplified globalization's 

reach, allowing consumers worldwide to access a vast array 

of international brands and styles with unprecedented ease 

(Barnes & Lea-Greenwood, 2006) [2]. This accessibility, 

while convenient, has also contributed to an increased 

environmental footprint through global shipping and a 

greater volume of consumption. 

However, the impacts of globalization are not solely 

economic or cultural. The environmental and social 

implications of a globally interconnected fashion industry 

are increasingly under scrutiny. The fragmented and 

geographically dispersed supply chains make it challenging 

to monitor and regulate labor conditions, leading to 

persistent issues of low wages, poor working conditions, 

and even child labor in some instances (Niinimäki et al., 

2020) [10]. From an environmental perspective, the enormous 

scale of global production and consumption contributes 

significantly to pollution, resource depletion, and waste 

generation. The intensive use of water, chemicals, and 

energy in textile production, coupled with the long-distance 

transportation of goods, exacerbates climate change 

concerns (Fletcher & Grose, 2012) [5]. These pressing issues 

have spurred a growing demand for greater transparency, 

ethical sourcing, and sustainable practices within the 

industry, prompting a shift towards more circular economic 

models and a re-evaluation of production paradigms. 

In conclusion, globalization has acted as a powerful catalyst, 

fundamentally reshaping the fashion industry from a 

localized craft to a complex, interconnected global 

powerhouse. While it has democratized access to fashion, 

fostered innovation, and created new economic 

opportunities, it has also presented significant challenges 

related to labor ethics, environmental sustainability, and the 

relentless pace of consumption. Understanding these 

multifaceted impacts is crucial for navigating the future of 

fashion, as stakeholders - from designers and manufacturers 

to consumers and policymakers - grapple with the 

imperative to create a more equitable, responsible, and 

sustainable industry that truly reflects the 

interconnectedness of our globalized world. 

This report provides a historical review of globalization's 

profound impact on the fashion industry, tracing its 

evolution from ancient trade routes to the contemporary 

digital age. It examines how economic, cultural, and 

technological forces have continuously reshaped fashion 

production, distribution, consumption, and aesthetic trends 

worldwide. Key historical phases, including early 

intercultural exchanges, the colonial era, the Industrial 

Revolution, 20th-century acceleration, and the digital 

transformation, are analyzed to illustrate the increasing 

interconnectedness and interdependence of global fashion 

systems. The report highlights the benefits of cultural 

exchange alongside persistent challenges such as labor 

exploitation and cultural appropriation, offering a nuanced 

understanding of fashion's journey towards a globalized 

landscape. 

 

1. Introduction: Defining Globalization in the Fashion 

Context 

Globalization, a multifaceted phenomenon, is characterized 

by the increasing interconnectedness and interdependence of 

economies, cultures, and populations across the globe. In the 

fashion industry, this signifies a cross-border exchange of 

ideas, styles, and production methods, leading to a more 

homogenized global culture while also fostering diverse 

inspirations. This extensive phenomenon encompasses 

economic, cultural, and technological dimensions that have 

collectively influenced fashion trends, consumer behavior, 

and production practices.  

A fundamental understanding of globalization within 

fashion reveals that it is not merely a modern concept but 

possesses deep historical roots, evolving in complexity over 

time. Fashion, by its very nature, has been an inherently 

global industry from its inception. The human desire for 

self-expression through clothing, coupled with the inherent 

drive for trade and cultural exchange, predisposed fashion to 

global interconnectedness long before the advent of modern 

infrastructure. This report will delve into the historical 

trajectory of this phenomenon, demonstrating how fashion 

has consistently evolved from localized expressions to a 

vast global conversation.  

 

2. Ancient Roots: Early Trade and Cultural Exchange 

The earliest forms of fashion globalization can be traced 

back to ancient trade routes, particularly the Silk Road, 

which served as a crucial conduit for the exchange of 

textiles and garments between diverse civilizations. This 

network facilitated the movement of not only luxurious 

silks, for which the route is named, but also other vital 

materials such as wool, cotton, and hemp, as evidenced by 

archaeological findings in regions like the Taklamakan 

Desert. These discoveries provide insights into the varied 

modes of living along these routes, including nomadic, 

agriculturalist, and mercantile lifestyles, all contributing to 

the exchange.  

Early interactions along these routes led to significant 

cultural cross-pollination, influencing garment types, textile 

designs, and production techniques across continents. For 

instance, the widespread adoption of trousers among men in 

China was directly influenced by Mongolian nomadic 

practices and the introduction of horse riding, demonstrating 

how practical needs and cultural interactions drove fashion 

diffusion. This illustrates that fashion was an active agent in 

early globalization, not merely a passive recipient of trade. 

The incorporation of foreign elements into local fashion, 

which then became part of the local identity, showcases 

fashion's role in cultural integration and adaptation, actively 

shaping societies rather than just reflecting them. Similarly, 

stylized flora and fauna, or figures from myths and epic 
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poems, became shared motifs in textiles, indicating a mutual 

influence and a nascent global aesthetic vocabulary.  

These seemingly rudimentary early trade routes established 

a precedent for interconnected supply chains, where raw 

materials like wool and cotton, alongside finished goods 

such as silk, moved across vast distances. The fact that 

different regions specialized in textile production, such as 

Khorasan for silk, wool, and cotton textiles, and Nishapur 

for cotton cloth, scarves, and turbans exported to Iraq and 

Egypt, implies a rudimentary yet functional supply chain. 

This historical continuity demonstrates how fundamental 

principles of global supply chains, involving sourcing and 

distribution across geographical boundaries, existed in 

nascent form thousands of years ago, long before 

industrialization or modern logistics. This pre-industrial 

exchange thus laid the foundational groundwork for the 

global fashion industry by establishing early networks for 

raw materials and fostering the cross-cultural flow of 

stylistic ideas.  

 

3. The Colonial Era: Imposition, Adaptation, and 

Exploitation 

European colonization profoundly impacted global fashion, 

leading to significant cultural exchanges, albeit often 

through a lens of power imbalance. Colonizers introduced 

Western clothing styles to their colonies, while also 

selectively adopting elements from indigenous cultures. For 

instance, Spanish colonists maintained their styles in similar 

climates, while English settlers in harsher climates adapted, 

incorporating furs and skins learned from Indigenous 

peoples.  

This period introduced a power asymmetry into fashion 

globalization, transforming cultural exchange into a vehicle 

for cultural imposition and economic exploitation. The 

fashion industry's core structures today are seen to carry a 

colonial legacy, with harm often placed on non-white 

communities in the Global South. This includes the 

outsourcing of garment production to countries with low 

wages and poor labor conditions, eerily reminiscent of 

historical slavery and sweatshops. This is not a benign 

exchange; rather, it is a process where the colonizer benefits 

disproportionately, extracting resources and labor while 

imposing cultural norms. This historical pattern directly 

links to contemporary issues of low wages, poor working 

conditions, and "waste colonialism" in the Global South, 

demonstrating a direct  

 

4. The Industrial Revolution: Mass Production and 

Market Democratization 

The advent of the Industrial Revolution in the late 18th and 

19th centuries marked a pivotal moment, fundamentally 

transforming the fashion industry. Key technological 

innovations, such as the spinning jenny, power loom, and 

especially the sewing machine (patented in 1846), 

revolutionized textile manufacturing and garment 

production. This enabled unprecedented productivity and 

agility, allowing for the mass production of identical 

clothing copies.  

The need for mass production, particularly for military 

uniforms during conflicts like the US Civil War and World 

War II, spurred the development of standardized sizing. 

While initially imperfect, this laid the groundwork for the 

modern sizing systems that enabled large-scale 

manufacturing and distribution. The factory system and 

mass production techniques established during this period 

created the organizational and technological blueprint for 

modern global supply chains, including the early forms of 

outsourcing ("sweaters") and the division of labor that 

would later be scaled internationally. The Industrial 

Revolution didn't just produce more; it produced differently, 

setting the stage for the globalized production networks 

observed today. The accelerated industrialization also 

facilitated the exportation of clothing, establishing fashion 

as a powerful global industry and laying the groundwork for 

future global distribution networks.  

 

5. 20th Century Acceleration: Global Supply Chains and 

Fast Fashion's Genesis 

The 20th century witnessed a significant acceleration of 

fashion globalization, driven by advancements in 

transportation and communication technologies. Innovations 

like automobiles, airplanes, and improved shipping methods 

drastically reduced delivery times and costs, facilitating the 

growth of global markets. International trade agreements, 

such as GATT post-WWII, further reduced trade barriers, 

making global expansion economically feasible for fashion 

brands. The post-WWII era marks a shift from early 

globalization (trade routes, colonialism) to accelerated 

globalization or hyper-globalization, driven by deliberate 

policy choices and rapid technological advancements in 

logistics and communication, which created the 

infrastructure for truly globalized production networks. This 

was not merely organic growth; it was a concerted effort by 

nations to foster interdependence, creating a qualitatively 

different scale of globalization compared to previous eras.  

This period saw the emergence of powerful multinational 

fashion brands like Nike, Zara, and H&M, which capitalized 

on global supply chains and marketing strategies to reach 

consumers worldwide. The fashion industry increasingly 

catered to the masses, and production transformed from 

local clusters to complex, global supply chains. A key 

development was the widespread adoption of outsourcing, 

particularly to countries with lower labor costs such as 

China, Bangladesh, and Vietnam. This economic strategy, 

while creating employment opportunities, also raised 

significant concerns about labor exploitation and poor 

working conditions, perpetuating a colonial legacy of profit 

over ethics.  

 

6. The Digital Age: Hyper-Globalization and 

Instantaneous Trends 

The late 20th and early 21st centuries, particularly with the 

advent of the internet and e-commerce, ushered in an era of 

hyper-globalization for the fashion industry. E-commerce 

platforms provided fashion retailers with "borderless 

storefronts," allowing brands to showcase products to a vast 

and diverse global audience, transcending geographical 

boundaries effortlessly. Consumers gained unprecedented 

access to clothing from anywhere in the world.  

Social media platforms, such as Instagram and TikTok, 

became pivotal tools for fashion marketing and trendsetting, 

enabling rapid dissemination of trends across borders. 

Influencer marketing emerged as a key strategy, giving 

individuals significant power to shape and spread fashion 
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trends globally. This digital acceleration further fueled the 

fast fashion model, allowing for even quicker response to 

changing consumer demands and micro-trends. The digital 

age has created a feedback loop of hyper-speed trends and 

consumption, where social media accelerates trend 

dissemination, e-commerce facilitates instant purchasing, 

and fast fashion responds with rapid production, leading to 

unprecedented levels of consumption and waste. This direct, 

instantaneous connection between global trends and 

consumer purchasing means that the traditional fashion 

cycle is dramatically compressed, directly fueling the fast 

fashion model's reliance on quick production and frequent 

new styles, leading to a "throwaway mindset" and 

significant environmental and social challenges.  

Technological advancements like virtual try-on, AI, and 

machine learning are revolutionizing design, production, 

inventory management, and consumer experience, making 

fashion more accessible and efficient. However, this 

instantaneous global reach also intensifies concerns about 

cultural appropriation, as trends and motifs can be rapidly 

adopted and commodified without proper context or 

acknowledgment. While digital platforms enable 

unprecedented cultural exchange by exposing global 

audiences to diverse styles, they simultaneously amplify the 

risk and visibility of cultural appropriation due to the speed 

of dissemination and the ease of decontextualized 

borrowing. The speed and reach of social media mean that a 

culturally insensitive design can go viral globally almost 

instantly, leading to widespread backlash. This highlights a 

critical tension: the very tools that facilitate positive cultural 

diffusion also make it easier for appropriation to occur and 

be widely distributed, demanding greater ethical scrutiny 

from brands and consumers.  

 

Defining Globalization in the Fashion Context 

Globalization, a multifaceted phenomenon, is characterized 

by the increasing interconnectedness and interdependence of 

economies, cultures, and populations across the globe. In the 

fashion industry, this signifies a cross-border exchange of 

ideas, styles, and production methods, leading to a more 

homogenized global culture while also fostering diverse 

inspirations. This extensive phenomenon encompasses 

economic, cultural, and technological dimensions that have 

collectively influenced fashion trends, consumer behavior, 

and production practices.  

A fundamental understanding of globalization within 

fashion reveals that it is not merely a modern concept but 

possesses deep historical roots, evolving in complexity over 

time. Fashion, by its very nature, has been an inherently 

global industry from its inception. The human desire for 

self-expression through clothing, coupled with the inherent 

drive for trade and cultural exchange, predisposed fashion to 

global interconnectedness long before the advent of modern 

infrastructure. This report will delve into the historical 

trajectory of this phenomenon, demonstrating how fashion 

has consistently evolved from localized expressions to a 

vast global conversation. Beyond its historical roots, this 

review will explore the dynamic interplay of cultural 

exchange, the pervasive influence of fast fashion, the 

strategic expansion of global brands, the revolutionary 

impact of digital media and e-commerce, the complex 

economic ramifications, and the pressing sustainability and 

ethical challenges that define the contemporary global 

fashion landscape.  

 

2. Ancient Roots: Early Trade and Cultural Exchange 

The earliest forms of fashion globalization can be traced 

back to ancient trade routes, particularly the Silk Road, 

which served as a crucial conduit for the exchange of 

textiles and garments between diverse civilizations. This 

network facilitated the movement of not only luxurious 

silks, for which the route is named, but also other vital 

materials such as wool, cotton, and hemp, as evidenced by 

archaeological findings in regions like the Taklamakan 

Desert. These discoveries provide insights into the varied 

modes of living along these routes, including nomadic, 

agriculturalist, and mercantile lifestyles, all contributing to 

the exchange.  

Early interactions along these routes led to significant 

cultural cross-pollination, influencing garment types, textile 

designs, and production techniques across continents. For 

instance, the widespread adoption of trousers among men in 

China was directly influenced by Mongolian nomadic 

practices and the introduction of horse riding, demonstrating 

how practical needs and cultural interactions drove fashion 

diffusion. This illustrates that fashion was an active agent in 

early globalization, not merely a passive recipient of trade. 

The incorporation of foreign elements into local fashion, 

which then became part of the local identity, showcases 

fashion's role in cultural integration and adaptation, actively 

shaping societies rather than just reflecting them. Similarly, 

stylized flora and fauna, or figures from myths and epic 

poems, became shared motifs in textiles, indicating a mutual 

influence and a nascent global aesthetic vocabulary.  

These seemingly rudimentary early trade routes established 

a precedent for interconnected supply chains, where raw 

materials like wool and cotton, alongside finished goods 

such as silk, moved across vast distances. The fact that 

different regions specialized in textile production, such as 

Khorasan for silk, wool, and cotton textiles, and Nishapur 

for cotton cloth, scarves, and turbans exported to Iraq and 

Egypt, implies a rudimentary yet functional supply chain. 

This historical continuity demonstrates how fundamental 

principles of global supply chains, involving sourcing and 

distribution across geographical boundaries, existed in 

nascent form thousands of years ago, long before 

industrialization or modern logistics. This pre-industrial 

exchange thus laid the foundational groundwork for the 

global fashion industry by establishing early networks for 

raw materials and fostering the cross-cultural flow of 

stylistic ideas.  

 

3. The Colonial Era: Imposition, Adaptation, and 

Exploitation 

European colonization profoundly impacted global fashion, 

leading to significant cultural exchanges, albeit often 

through a lens of power imbalance. Colonizers introduced 

Western clothing styles to their colonies, while also 

selectively adopting elements from indigenous cultures. For 

instance, Spanish colonists maintained their styles in similar 

climates, while English settlers in harsher climates adapted, 

incorporating furs and skins learned from Indigenous 

peoples.  

This period introduced a power asymmetry into fashion 
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globalization, transforming cultural exchange into a vehicle 

for cultural imposition and economic exploitation. The 

fashion industry's core structures today are seen to carry a 

colonial legacy, with harm often placed on non-white 

communities in the Global South. This includes the 

outsourcing of garment production to countries with low 

wages and poor labor conditions, eerily reminiscent of 

historical slavery and sweatshops. This is not a benign 

exchange; rather, it is a process where the colonizer benefits 

disproportionately, extracting resources and labor while 

imposing cultural norms. This historical pattern directly 

links to contemporary issues of low wages, poor working 

conditions, and "waste colonialism" in the Global South, 

demonstrating a direct causal link between historical power 

dynamics and current global fashion inequalities.  

The selective adoption of indigenous elements by 

colonizers, while appearing as cultural exchange, often 

served to exoticize and commodify these elements, stripping 

them of their original meaning and setting a pattern for 

cultural appropriation that would intensify with mass 

production and global media. Cultural appropriation, where 

designers exploit traditional styles without acknowledging 

their origins or cultural significance, became a prominent 

issue, as seen in early 20th-century Orientalism. This act of 

exoticizing reduced complex cultural symbols to mere 

aesthetic trends, paving the way for later instances where 

mass production and rapid trend cycles would further 

decontextualize and commodify these elements, leading to 

ongoing ethical concerns. This period highlights a complex 

interplay of cultural diffusion and the imposition of 

Eurocentric standards.  

 

4. The Industrial Revolution: Mass Production and 

Market Democratization 

The advent of the Industrial Revolution in the late 18th and 

19th centuries marked a pivotal moment, fundamentally 

transforming the fashion industry. Key technological 

innovations, such as the spinning jenny, power loom, and 

especially the sewing machine (patented in 1846), 

revolutionized textile manufacturing and garment 

production. This enabled unprecedented productivity and 

agility, allowing for the mass production of identical 

clothing copies.  

This shift from handcrafted, expensive garments to factory-

produced, ready-to-wear (RTW) apparel made fashion more 

accessible to a broader segment of society, democratizing 

consumption. The rise of department stores further 

facilitated this, offering ready-made clothing alongside 

custom pieces. The Industrial Revolution, while 

democratizing fashion through mass production, 

simultaneously standardized it, potentially reducing 

individual expression in favor of conformity to available 

sizes and styles. This marked a fundamental shift in the 

relationship between consumer and clothing, moving from 

bespoke individuality to mass-market uniformity. The 

"democratization" was also a form of homogenization, 

where consumers had less unique choice but greater access 

to a common aesthetic, setting the stage for global trends to 

emerge more easily.  

The need for mass production, particularly for military 

uniforms during conflicts like the US Civil War and World 

War II, spurred the development of standardized sizing. 

While initially imperfect, this laid the groundwork for the 

modern sizing systems that enabled large-scale 

manufacturing and distribution. The factory system and 

mass production techniques established during this period 

created the organizational and technological blueprint for 

modern global supply chains, including the early forms of 

outsourcing ("sweaters") and the division of labor that 

would later be scaled internationally. The Industrial 

Revolution didn't just produce more; it produced differently, 

setting the stage for the globalized production networks 

observed today. The accelerated industrialization also 

facilitated the exportation of clothing, establishing fashion 

as a powerful global industry and laying the groundwork for 

future global distribution networks.  

 

5. 20th Century Acceleration: Global Supply Chains and 

Fast Fashion's Genesis 

The 20th century witnessed a significant acceleration of 

fashion globalization, driven by advancements in 

transportation and communication technologies. Innovations 

like automobiles, airplanes, and improved shipping methods 

drastically reduced delivery times and costs, facilitating the 

growth of global markets. International trade agreements, 

such as GATT post-WWII, further reduced trade barriers, 

making global expansion economically feasible for fashion 

brands. The post-WWII era marks a shift from early 

globalization (trade routes, colonialism) to accelerated 

globalization or hyper-globalization, driven by deliberate 

policy choices and rapid technological advancements in 

logistics and communication, which created the 

infrastructure for truly globalized production networks. This 

was not merely organic growth; it was a concerted effort by 

nations to foster interdependence, creating a qualitatively 

different scale of globalization compared to previous eras.  

This period saw the emergence of powerful multinational 

fashion brands like Nike, Zara, and H&M, which capitalized 

on global supply chains and marketing strategies to reach 

consumers worldwide. The fashion industry increasingly 

catered to the masses, and production transformed from 

local clusters to complex, global supply chains. A key 

development was the widespread adoption of outsourcing, 

particularly to countries with lower labor costs such as 

China, Bangladesh, and Vietnam. This economic strategy, 

while creating employment opportunities, also raised 

significant concerns about labor exploitation and poor 

working conditions, perpetuating a colonial legacy of profit 

over ethics.  

The rise of outsourcing and the decoupling of 

manufacturing from retail in Western nations created a 

global division of labor where the Global North retained 

control over design, branding, and retail (high-value 

activities), while the Global South became the primary hub 

for low-cost manufacturing (low-value activities). This is a 

critical implication: globalization did not just spread 

production; it created a hierarchical structure where 

different regions specialized in different value-added 

activities. This perpetuates the economic power dynamics 

established during colonialism, where the Global South 

remains largely a production hub, struggling to gain 

leadership in higher-value areas like branding and design. 

The late 20th century, particularly the 1990s, saw the 

genesis of "fast fashion," a business model characterized by 
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rapid production cycles and affordable pricing, epitomized 

by brands like Zara and H&M. This model became possible 

due to optimized global supply chains and quick access to 

international markets.  

 

6. The Digital Age: Hyper-Globalization and 

Instantaneous Trends 

The late 20th and early 21st centuries, particularly with the 

advent of the internet and e-commerce, ushered in an era of 

hyper-globalization for the fashion industry. E-commerce 

platforms provided fashion retailers with "borderless 

storefronts," allowing brands to showcase products to a vast 

and diverse global audience, transcending geographical 

boundaries effortlessly. Consumers gained unprecedented 

access to clothing from anywhere in the world.  

Social media platforms, such as Instagram and TikTok, 

became pivotal tools for fashion marketing and trendsetting, 

enabling rapid dissemination of trends across borders. 

Influencer marketing emerged as a key strategy, giving 

individuals significant power to shape and spread fashion 

trends globally. This digital acceleration further fueled the 

fast fashion model, allowing for even quicker response to 

changing consumer demands and micro-trends. The digital 

age has created a feedback loop of hyper-speed trends and 

consumption, where social media accelerates trend 

dissemination, e-commerce facilitates instant purchasing, 

and fast fashion responds with rapid production, leading to 

unprecedented levels of consumption and waste. This direct, 

instantaneous connection between global trends and 

consumer purchasing means that the traditional fashion 

cycle is dramatically compressed, directly fueling the fast 

fashion model's reliance on quick production and frequent 

new styles, leading to a "throwaway mindset" and 

significant environmental and social challenges.  

Technological advancements like virtual try-on, AI, and 

machine learning are revolutionizing design, production, 

inventory management, and consumer experience, making 

fashion more accessible and efficient. However, this 

instantaneous global reach also intensifies concerns about 

cultural appropriation, as trends and motifs can be rapidly 

adopted and commodified without proper context or 

acknowledgment. While digital platforms enable 

unprecedented cultural exchange by exposing global 

audiences to diverse styles, they simultaneously amplify the 

risk and visibility of cultural appropriation due to the speed 

of dissemination and the ease of decontextualized 

borrowing. The speed and reach of social media mean that a 

culturally insensitive design can go viral globally almost 

instantly, leading to widespread backlash. This highlights a 

critical tension: the very tools that facilitate positive cultural 

diffusion also make it easier for appropriation to occur and 

be widely distributed, demanding greater ethical scrutiny 

from brands and consumers.  

 

7. Cultural Exchange and Diversity in Fashion 

Globalization has ushered in an era of unprecedented 

cultural exchange, fostering a dynamic interplay of ideas, 

styles, and traditions within the fashion industry. Cultural 

exchange in fashion is defined as the sharing and integration 

of diverse cultural elements, including traditional attire, 

textiles, and aesthetics, into contemporary fashion trends. 

This phenomenon has a long history, dating back to ancient 

trade routes, and has been significantly accelerated by 

globalization, making it easier for designers to access and 

incorporate varied cultural influences into their work. 

Fashion acts as a powerful cultural ambassador, fostering 

cross-cultural understanding and celebrating diversity on 

international stages.  

Designers worldwide now draw inspiration from a rich 

tapestry of diverse cultures, leading to collections that 

seamlessly blend global elements. This cross-cultural 

pollination is evident in contemporary fashion trends that 

incorporate traditional fabrics, prints, and techniques from 

various regions. Notable examples include the integration of 

vibrant African prints into mainstream fashion, as seen in 

designs by brands like Anna Sui and Jean Paul Gaultier. 

Similarly, traditional Indian embroidery techniques, such as 

zardozi and phulkari, are increasingly utilized in 

contemporary fashion designs, and the influence of Japanese 

kimono designs is apparent in the work of designers like 

Comme des Garçons and Issey Miyake. This cultural fusion, 

exemplified by the seamless integration of traditional Asian 

motifs into Western fashion and vice versa, helps dismantle 

traditional barriers and enriches the creative landscape. 

Global fashion weeks have evolved into crucial platforms 

for celebrating cultural diversity, fostering inclusivity, and 

promoting cultural acceptance through style.  

However, this increased interconnectedness also intensifies 

concerns about cultural appropriation, defined as the act of 

taking elements from another culture, usually out of context, 

by members of another culture. Historically, designers have 

often borrowed from non-Western cultures without regard 

for original meanings, reducing complex cultural symbols to 

exotic stereotypes. Early 20th-century Orientalism, 

exemplified by Paul Poiret's Kimono-style robes and harem 

pants, stripped deeper meaning from these garments, turning 

them into mere fashion statements. The "Ethnic Chic" trend 

of the 1970s and 1980s, which saw traditional African, 

Asian, and Native American motifs in European collections 

(e.g., Saint Laurent's "African" collection), faced criticism 

for commodifying sacred symbols. Even in the 1990s, 

grunge fashion appropriated Native American symbols like 

dreamcatchers and feathered headdresses, transforming 

culturally significant items into fashion accessories.  

More recently, controversies involving Gwen Stefani's use 

of Harajuku culture, Victoria's Secret featuring a Native 

American-style headdress, Dior's "Sauvage" fragrance 

campaign, and Kim Kardashian's "Kimono" shapewear 

highlight ongoing ethical dilemmas. Social media platforms 

have become crucial in holding brands accountable, with 

hashtags like #culturalappropriation trending during 

controversies. While brands often issue public apologies, 

critics argue that systemic changes are needed. Some brands 

are now adopting proactive approaches, consulting cultural 

experts and community representatives to ensure designs are 

respectful and avoid appropriation, moving towards cultural 

appreciation over mere borrowing.  

  

8. Fast Fashion and Its Global Reach 

Fast fashion represents one of the most visible and impactful 

manifestations of globalization in the industry, characterized 

by rapid production cycles, trend-driven designs, and 

affordable pricing. This business model aims to quickly 

translate the latest catwalk trends into mass-market 
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garments, maximizing on current consumer demands.  

The origins of fast fashion can be traced back to the 

Industrial Revolution, which introduced new textile 

machines, factories, and the concept of "ready-made" 

clothing. The invention of the sewing machine in 1846 

significantly reduced clothing prices and increased 

manufacturing scale. Early forms of outsourcing, such as 

"sweaters" working from home for low wages, provided a 

glimpse into future production models. World War II further 

spurred standardized clothing production due to fabric 

restrictions and the need for functional styles, making 

middle-class consumers more receptive to mass-produced 

garments. The 1960s marked a turning point, as fashion 

trends began to accelerate, leading young people to embrace 

cheaply made clothing to keep up with new styles. This 

increased demand prompted fashion brands to open massive 

textile mills in developing countries, allowing U.S. and 

European companies to save millions by outsourcing labor.  

The late 1990s and early 2000s saw the full emergence of 

fast fashion as a dominant force, with brands like Zara, 

H&M, Uniqlo, and Forever 21 becoming key players. Zara, 

in particular, was instrumental in popularizing the model; 

when it arrived in New York in 1990,  

The New York Times coined the term "fast fashion" to 

describe its mission of taking a garment from design to rack 

in just 15 days. This global reach is facilitated by optimized 

supply chains and quick access to international markets. The 

widespread adoption of outsourcing to countries with lower 

labor costs, such as China, Bangladesh, and Vietnam, is 

central to this model.  

While fast fashion has democratized access to trendy 

clothing for consumers worldwide, allowing for immediate 

access to runway trends at a fraction of the cost, it has also 

fostered a "disposable fashion" culture and a "throwaway 

mindset". Brands like Shein and Uniqlo have seen meteoric 

revenue growth, but this comes at a significant human and 

environmental toll, as discussed in the sustainability and 

ethical issues section. The industry now produces an 

estimated 52 "micro-seasons" annually, far exceeding 

traditional seasonal collections.  

 

9. Global Fashion Brands and Market Expansion 

The 20th century, particularly the post-World War II era, 

marked a profound transformation in the fashion industry, 

characterized by the rise of powerful multinational brands 

and unprecedented market expansion. Fashion, inherently 

global from its inception, began to cater increasingly to the 

masses after 1970, shifting production from local clusters to 

complex global supply chains.  

The emergence of iconic global brands such as Nike, Zara, 

and H&M, alongside luxury powerhouses like Louis 

Vuitton, Gucci, Prada, and Versace, and streetwear giants 

like Adidas and Supreme, exemplifies this expansion. These 

brands capitalized on the burgeoning global supply chains 

and sophisticated marketing strategies to reach consumers 

across continents. Advances in transportation, including 

steamships, railroads, automobiles, and airplanes, drastically 

accelerated global commerce and facilitated the efficient 

movement of goods, making global market access 

economically feasible. International trade agreements, such 

as the General Agreement on Tariffs and Trade (GATT) 

post-WWII, further reduced trade barriers, paving the way 

for global expansion.  

A central aspect of this economic geography was the 

decoupling of manufacturing from retail operations. 

Manufacturing increasingly relocated overseas from 

Western nations, leading to a global division of labor. 

Western countries, while losing manufacturing jobs, 

rebranded themselves as creative and commercial hubs, 

retaining control over high-value activities such as design, 

branding, and retail. Meanwhile, the Global South became 

the primary source of workforce for garment manufacturing, 

providing lower labor costs that enabled brands to produce 

high-quality garments at competitive prices. This 

outsourcing strategy, while driving economic growth in 

some production hubs, also raised significant concerns 

about labor exploitation, perpetuating a colonial legacy of 

profit over ethics. The ability of brands to tailor their 

marketing strategies to resonate with specific cultural 

nuances and preferences, leveraging digital platforms, 

further solidified their global presence and market 

penetration.  

 

10. The Role of Digital Media and E-commerce 

The late 20th and early 21st centuries have witnessed a 

revolutionary transformation in the fashion industry, 

primarily driven by the advent of digital media and e-

commerce, ushering in an era of hyper-globalization. E-

commerce platforms have provided fashion retailers with 

"borderless storefronts," allowing brands to showcase their 

products to a vast and diverse global audience, effortlessly 

transcending geographical boundaries. This digital 

accessibility has granted consumers unprecedented access to 

clothing and styles from anywhere in the world, breaking 

down the constraints of physical location.  

Social media platforms, including Instagram, TikTok, 

Facebook, and Pinterest, have become pivotal tools for 

fashion marketing and trendsetting. They enable the rapid 

dissemination of trends across borders, allowing fashion 

brands to engage with consumers worldwide in real-time 

and tailor marketing strategies to specific cultural nuances. 

The rise of influencer marketing has given individuals with 

large social media followings significant power to shape and 

spread fashion trends globally, democratizing the fashion 

world and inspiring consumer choices. User-generated 

content has further encouraged brands to embrace diversity 

and inclusivity in their marketing campaigns.  

This digital acceleration has profoundly fueled the fast 

fashion model, enabling even quicker responses to changing 

consumer demands and the emergence of "micro-trends". 

The instantaneous connection between global trends and 

consumer purchasing has dramatically compressed the 

traditional fashion cycle, directly supporting the fast fashion 

industry's reliance on rapid production and frequent new 

styles.  

Beyond marketing and sales, technological advancements 

are revolutionizing various aspects of the fashion industry. 

Innovations like virtual try-on technology, utilizing 

augmented reality or 3D modeling, allow consumers to 

virtually try on clothing before purchasing, enhancing the 

shopping experience and potentially reducing returns. 

Artificial intelligence (AI) and machine learning are being 

applied to discern consumer preferences, forecast trends, 

optimize inventory management, and streamline production 
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processes, leading to greater efficiency and cost savings. 

Digital clothing and digital personas are also emerging 

trends, offering consumers new ways to express style in 

virtual environments. However, the rapid dissemination of 

trends and motifs through digital platforms also intensifies 

concerns about cultural appropriation, as designs can be 

quickly adopted and commodified without proper context or 

acknowledgment.  

 

11. Economic Impacts of Globalization on Fashion 

The economic implications of globalization on the fashion 

industry are profound and multifaceted, primarily driven by 

the ability to source materials and labor from various 

countries, leading to significant cost reductions and 

increased efficiency. This shift has transformed fashion 

from a localized craft into a complex global enterprise.  

One of the most significant economic impacts is the 

widespread adoption of outsourcing. Countries like China, 

Bangladesh, and Vietnam have become major 

manufacturing hubs due to their lower labor costs, enabling 

brands to produce high-quality garments at competitive 

prices. This practice, while creating employment 

opportunities and contributing to economic growth in these 

production hubs, often comes with significant challenges 

related to labor rights and environmental sustainability. The 

concept of "offshoring," where specific tasks or production 

stages are moved to remote locations, has become central to 

the global fashion supply chain, driven by advancements in 

transportation and communication technologies.  

The fashion supply chain itself has become increasingly 

complex and globalized, involving interconnected stages 

across multiple countries: raw materials sourced from one, 

manufacturing in another, and final products sold in diverse 

global markets. This intricate network allows for greater 

efficiency and cost management, as different countries 

contribute based on their strengths and expertise. However, 

this complexity also introduces vulnerabilities to global 

disruptions, as evidenced by the impact of events like the 

COVID-19 pandemic on supply chains. The rapid changes 

in fashion trends, particularly with the rise of fast fashion, 

necessitate quick response times and agile supply chains to 

meet market demands efficiently.  

International trade agreements, such as GATT, have played 

a crucial role in reducing trade barriers, making global 

market expansion economically feasible for fashion brands. 

Coupled with advancements in transportation infrastructure 

like steamships, railroads, and airplanes, these agreements 

have accelerated global commerce and facilitated the swift 

movement of goods across continents. The ability of 

multinational corporations to leverage these global networks 

has allowed them to dominate the industry, expanding their 

market reach and influencing consumer behavior 

worldwide. The economic landscape of fashion is thus 

characterized by a delicate balance between maximizing 

profit through globalized production and navigating the 

inherent complexities and ethical considerations of such a 

system.  

 

12. Sustainability and Ethical Issues 

Despite the economic benefits and cultural enrichment 

brought by globalization, the fashion industry faces severe 

sustainability and ethical challenges, largely exacerbated by 

the fast fashion model. These issues span the entire lifecycle 

of a garment, from production to disposal, 

disproportionately affecting non-white communities in the 

Global South.  

 

Labor Exploitation: The industry's production methods 

often resemble historical systems of slavery and sweatshops, 

driven by the pursuit of cheap labor. Transnational brands 

frequently outsource garment production to countries with 

low wages and poor labor practices, where workers earn 2-5 

times less than a living wage. Inhumane working conditions 

are prevalent, including forced long shifts, lack of rights to 

strike or collective bargaining, and widespread sexual 

harassment. The COVID-19 pandemic starkly exposed these 

exploitative practices, as brands canceled orders and refused 

payments, leading to widespread layoffs and significant 

wage drops for garment workers, while retailers accrued 

billions in profit. This perpetuates a colonial belief that 

vulnerable populations in the Global South can be exploited 

for profit.  

 

Environmental Impact: The fashion industry is a 

significant contributor to global environmental degradation. 

It is responsible for 4-8% of global greenhouse gas 

emissions and 10% of total global carbon emissions, 

contributing substantially to climate change. Fast fashion 

production dries up water sources and pollutes rivers and 

streams, with textile dyeing factory waste turning Asian 

rivers black and threatening local health and water supplies. 

An alarming 85% of all textiles end up in dumps each year. 

The production of synthetic fast fashion items consumes 

approximately 70 million barrels of oil annually, and 35% 

of the world's ocean microplastics originate from the 

laundering of these synthetics. The sheer volume of clothing 

being sold at low prices encourages a "throwaway mindset," 

further exacerbating landfill problems.  

 

Waste Colonialism: A critical ethical issue is "waste 

colonialism," where over 92 million tonnes of textiles are 

discarded annually, with the majority shipped back to the 

Global South. This influx of used garments, often deemed 

worthless due to unsuitability for local climates or poor 

quality, exacerbates existing waste problems and hinders 

local fashion growth. Decomposing clothes release 

dangerous chemicals, microplastic fibers, and greenhouse 

gases, posing severe health risks to local communities. 

Attempts by countries in the Global South to ban used 

clothing imports have been met with resistance from high-

income nations, mirroring historical colonial tactics that 

imposed free trade conditions.  

 

Cultural Appropriation: As previously discussed, cultural 

appropriation remains a significant ethical concern. It 

involves the exploitation of traditional styles and motifs 

without proper acknowledgment or respect for their cultural 

significance, often reinforcing Eurocentric standards and 

leading to tokenism rather than genuine inclusivity.  

In response to these pressing issues, there is a growing 

demand for sustainable and ethical practices within the 

industry. Consumers are becoming more conscious of their 

purchasing decisions, seeking brands that prioritize ethical 

sourcing and environmentally friendly production methods. 

https://www.extensionjournal.com/
https://www.extensionjournal.com/


International Journal of Agriculture Extension and Social Development https://www.extensionjournal.com 

316 www.extensionjournal.com 

Solutions include mindful shopping, purchasing from 

sustainable brands, reducing clothing waste through 

donation and recycling, making garments last longer, and 

limiting new purchases to reduce overall consumption. The 

industry is increasingly pressured to adopt transparency, 

ethical sourcing, and responsible consumption to move 

towards a more balanced and equitable global landscape.  

 

Conclusion 

Globalization has been a transformative force in the fashion 

industry, fundamentally reshaping its structure, processes, 

and consumer interactions. While it has enabled the rapid 

growth and accessibility of fashion, it has also introduced 

significant ethical, environmental, and economic challenges. 

The expansion of global supply chains, the rise of fast 

fashion, and the increased flow of cultural exchanges have 

both positive and negative implications for the industry. 

On the positive side, globalization has democratized 

fashion, making it more accessible to consumers around the 

world. Brands like Zara, H&M, and Nike have leveraged 

global production networks to offer affordable, trend-driven 

clothing to millions. Consumers, once limited by 

geographical barriers, now have access to the latest styles 

from international fashion capitals through e-commerce 

platforms and digital media. Additionally, globalization has 

allowed fashion to become more inclusive and diverse, with 

designs incorporating influences from various cultures, thus 

encouraging a global dialogue through clothing. 

However, the rapid expansion of the fashion industry has 

not come without its downsides. The most significant 

concern is the environmental impact of the globalized 

fashion supply chain. Fast fashion, in particular, contributes 

to massive waste, pollution, and overproduction, driven by 

an unsustainable demand for cheap, disposable clothing. 

The fashion industry’s dependence on artificial materials 

and its contribution to water consumption and textile waste 

are critical issues that need urgent attention. 

Moreover, the ethical implications of globalization in 

fashion are profound. The off shoring of manufacture to 

countries with lower labour costs often results in poor 

working state, low wages, and a lack of workers' rights. The 

2013 Rana Plaza disaster, which exposed the dangers of 

unchecked global production, remains a poignant reminder 

of the human cost of fast fashion. These labour conditions 

are often hidden behind the shiny allure of affordable 

clothing, masking the exploitation that occurs in factories 

far from consumer consciousness. 

Looking forward, the fashion industry faces the dual 

challenge of balancing growth with sustainability and 

ethical responsibility. purchaser are increasingly aware of 

the ecological and social issues associated with fast fashion, 

and there is growing demand for brands to adopt sustainable 

and ethical practices. More companies are shifting towards 

circular fashion models, embracing sustainable materials, 

and improving labour conditions. However, for these efforts 

to be meaningful and impactful, brands must undergo 

systemic changes across their global supply chains, not just 

cosmetic fixes. 

In conclusion, globalization has indelibly altered the fashion 

industry. While it has created new chance for growth and 

cultural exchange, it has also highlighted the urgent need for 

more responsible and sustainable practices to make sure that 

the industry's expansion does not come at the cost of 

ecological health or human dignity. The future of the 

fashion industry lies in its ability to evolve, embracing 

innovation and sustainability to meet the challenges of a 

globalized world. 

 

References 

1. Bair J, Gereffi G. The global apparel value chain and 

inter-firm network analysis. J Econ Geogr. 2003;3(1):1-

32. 

2. Barnes L, Lea-Greenwood G. Fast fashion operations: 

An analysis of strategic positioning and operational 

response. J Fash Mark Manag. 2006;10(3):257-70. 

3. Clean Clothes Campaign. Stitched up: Poverty wages 

for garment workers in Eastern Europe and Turkey. 

2017.  

https://cleanclothes.org/file-repository/stitchedup.pdf 

4. Dickerson KG. Textiles and apparel in the global 

economy. Upper Saddle River (NJ): Prentice Hall; 

1999. 

5. Fletcher K, Grose L. Fashion & sustainability: Design 

for change. London: Laurence King Publishing; 2012. 

6. Gereffi G. International trade and industrial upgrading 

in the apparel commodity chain. J Int Econ. 

1999;48(1):37-70. 

7. Gereffi G, Frederick S. The global apparel value chain, 

trade and the crisis: Challenges and opportunities for a 

post-crisis world. In: Memedovic F, Bezanson A, 

editors. The Changing Geography of Global Value 

Chains. Vienna: UNIDO; 2010. 

8. Joy A, Sherry JF Jr, Venkatesh A, Wang JJ, Chan R. 

Fast fashion, sustainability, and the ethical appeal of 

luxury brands. Fash Theory. 2012;16(3):273-95. 

9. Kawamura Y. Fashion-ology: An introduction to 

fashion studies. Oxford: Berg; 2005. 

10. Niinimäki K, Peters G, Dahlbo H, Perry P, Rissanen T, 

Gwilt A. The environmental price of fast fashion. Nat 

Rev Earth Environ. 2020;1(4):189-200. 

11. Ayerhs Magazine. The impact of globalization on the 

fashion industry. 2024.  

https://ayerhsmagazine.com/2024/12/15/the-impact-of-

globalization-on-the-fashion-industry/ 

12. Britannica. Dress: Colonial America.  

https://www.britannica.com/topic/dress-

clothing/Colonial-America 

13. Cambridge University Press. Manufacturing fashion in 

the postwar period. 2023. https://www.cambridge.org/. 

14. Debutify. History of fashion eCommerce and 3 

strategies to future-proof your brand.  

https://debutify.com/blog/. 

15. Delta College Library. Change your world week for 

grading. https://library.delta.edu/. 

16. EBSCO. Industrial Revolution. Research Starters. 

https://www.ebsco.com/. 

17. Economics Observatory. How did fashion grow into a 

global business?.  

https://www.economicsobservatory.com/. 

18. Fashion Design Academy. How does technology 

impact the world of fashion?  

https://www.fashiondesignacademy.co.uk/. 

19. Fashion Law Journal. Fashion and cultural 

appropriation: Legal and ethical considerations. 2024 

https://www.extensionjournal.com/
https://www.extensionjournal.com/


International Journal of Agriculture Extension and Social Development https://www.extensionjournal.com 

317 www.extensionjournal.com 

https://fashionlawjournal.com/. 

20. Fibre2Fashion. Fashion designing: The then and now. 

2008 https://www.fibre2fashion.com/. 

21. Fibre2Fashion. Fashion tech: How technology is 

shaping the future of apparel.  

https://www.fibre2fashion.com/. 

22. FIT Museum. Cultural appropriation. 

https://exhibitions.fitnyc.edu/. 

23. FIT Museum. 20th Century Fashion History. 

https://fashionhistory.fitnyc.edu/. 

24. Force Magazine. The history of fast fashion. 

https://www.forcmagazine.com/. 

25. IIRCJ. Fashion and globalization. Innov Integr Res 

Cent J. 2024;4(1). https://iircj.org/. 

26. Immago. The history of the global apparel industry: 

Pre-industrial. https://immago.com/. 

27. Maes London. The evolution of garment construction. 

https://www.maeslondon.com/. 

28. Number Analytics. Cultural exchange in fashion. 

https://www.numberanalytics.com/. 

29. Number Analytics. Fashion marketing strategies 

through history. https://www.numberanalytics.com/. 

30. OPS Design. The evolution of supply chain 

management. https://opsdesign.com/. 

31. Oxford Research Encyclopedias. Fashion in 20th-

century literature. 2025. https://oxfordre.com/. 

32. Peterson Institute for International Economics. What is 

globalization?. https://www.piie.com/. 

33. Platforme. The evolution of fashion design and 

manufacturing. https://www.platforme.com/. 

34. Princeton University. The rise of offshoring: It’s not 

wine for cloth anymore.  

https://www.princeton.edu/~erossi/RO.pdf 

35. Real Style. A history of fast fashion. 

https://realstyle.therealreal.com/. 

36. ResearchGate. Fashion diplomacy: The role of fashion 

in cultural exchange. 2024.  

https://www.researchgate.net/. 

37. ResearchGate. The dynamic landscape of the fashion 

industry. 2024. https://www.researchgate.net/. 

38. ResearchGate. The impact of globalization on fashion 

and media. https://www.researchgate.net/. 

39. Remake. Colonialism and fashion. 2023.  

https://remake.world/. 

40. Remake. Fashion supply chains. https://remake.world/. 

41. SANVT. Fast fashion explained: Meaning and history 

https://sanvt.com/. 

42. StoryMaps. https://www.storymaps.com/stories/. 

43. Techpacker. Ultimate guide to fashion supply chain. 

https://techpacker.com/. 

44. Teeshoppen. Clothing size standardization history. 

https://teeshoppen.co.uk/. 

45. UNESCO. Silk Road: Exchange of silk, cotton, and 

woolen goods. https://en.unesco.org/. 

46. University of Pennsylvania Museum. Textiles from the 

Silk Road. https://www.penn.museum/. 

47. VoxDev. The impact of the steamship on global trade 

and development. https://voxdev.org/. 

48. Wikipedia. Ready-to-wear.  

https://en.wikipedia.org/wiki/Ready-to-wear 

49. Wilson M. Know your history: Supply chain evolution 

Part I. AFFLINK. 2024. https://www.afflink.com/. 

50. Aim Attitude. The evolution of fashion from ancient 

cloth to global brands. https://aimattitude.com/. 

51. Bold Metrics. A brief history of standard apparel sizing. 

https://blog.boldmetrics.com/. 

52. Global Trade Magazine. Logistics as lifestyle: Fashion 

and logistics. https://www.globaltrademag.com/. 

 

https://www.extensionjournal.com/
https://www.extensionjournal.com/

